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Top tips for running Facebook and
Instagram social media adverts

Spending even just a small amount on social media channels can
make your content go a long way. It may seem daunting to run
your own Facebook and Instagram adverts, however it’s a very
powerful tool, that with a little bit of practice, is something that
could be very worthwhile for installers to do.

1. Get yourself informed 
We recommend Facebook’s online course, it’s simple, quick and
easy for you to get going and get a good understanding of
Facebook advertising:
https://www.facebook.com/business/learn/series/guide-to-
starting-with-facebook-ads-manager?curriculum_id=
399243460690588

2. Research your audience

Research your audience and target relevant key interests to
ensure your content reaches more of the right people. A few key
words Freefoam recommend are: home improvements, roofing,
renovation, home renovation, rain gutter, gutters, installation and
repair services, siding, cladding (construction)

3. Select an area radius 
When building an advert, it’s important that the advert reaches
the right location. Pick a town and then Facebook allows you to
target that area within a certain radius, for example 30k, 40k,
50k. 

4. Choose an objective 
Choose the right objective for your business. 
• Raise Awareness = Reach goal on Facebook
• Getting people to consider your business = Website clicks

goal on Facebook
• Getting leads = Lead goal on Facebook via the pixel

5. Get help in installing the Facebook pixel
The Facebook pixel is an analytics tool that allows you to
measure the effectiveness of your advertising by understanding
the actions people take on your website. You can use the pixel to
make sure that your ads are shown to the right people. This is
the most technical part of Facebook advertising, therefore, we
advise you get some help from a website developer. The pixel
will certainly help in gaining you more leads.,

6. Timing is key
Scheduling your adverts is not only a great way to free up your
time and not distract you from daily jobs, it will make the
performance of your adverts stronger too. Schedule your
adverts when your audience are most likely to be on social
media and this will help to spend your money more efficiently.
Use Google Analytics to look at when people are visiting your
site. 

7. Share compelling video visuals
It’s commonly known that videos perform better on social
media, but with them taking such a long time to create and
requiring a special skillset, what can installers do? There are
plenty of video platforms that make design simple. Two we
recommend are Canva and Biteable. 

8. Test, analyse and learn
Analysing your results is crucial to ensuring you’re getting the
most for your money. Facebook and Instagram have many
insights that can help improve your advert performance. Look
into what day of the week, time, age group, gender, and interests
are driving the most results for you. Don’t be afraid to test
different adverts against each other and see what works best for
you. Start with a small budget and increase it slowly when you
find what works best for your business.


